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EXER CIS E 5 .1  | |  BECO MIN G THE A NSWER F OR Y OU R DRE AM IRRITAN T  

DREAM IRRITANT 1  
Solutions: 

 

Resources: 

 

Partners: 

 

DREA M I RRITANT  2  
Solutions: 

 

Resources: 

 

Partners: 

 

E X E R C I S E  5 . 2  | |  B U I L D I N G  Y O U R  D R E A M  A U D I E N C E  

Use the information below to draft three ideal Dream profiles for your service, product, or idea. Be as detailed as possible 
so you can begin to clearly see your ideal Dream consumer. 

CON SU MER  1  

Name: 

 

Age: 

 

Occupation: 

 

Location: 

 

Favorite Media: 
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Favorite News Sources: 

 

Hopes/Dreams/Fears: 

 

CON SU MER 2  

Name: 

 

Age: 

 

Occupation: 

 

Location: 

 

Favorite Media: 

 

Favorite News Sources: 

 

Hopes/Dreams/Fears: 

 
 

CON SU MER 3  
Name: 

 

Age: 

 

Occupation: 

 

Location: 

 

Favorite Media: 

 

Favorite News Sources: 

 

Hopes/Dreams/Fears: 

 


